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Summary. As environmental sustainability and regional development become increasingly in-
terconnected, understanding the organizational factors that promote environmentally responsible be-
havior has become an important research priority. This study aims to examine the effects of sustain-
able production practices and digital environmental transparency on environmental citizenship be-
havior while investigating the moderating role of corporate environmental responsibility. Using sur-
vey data collected from 425 respondents involved in the production and consumption of environ-
mentally sustainable products across Azerbaijan, Structural Equation Modeling was employed to test

Keywords: sustainable the proposed relationships. The results indicate that both sustainable production practices and digital
production practices, digital environmental transparency have significant positive effects on environmental citizenship behavior.
environmental transparency, The findings further reveal that corporate environmental responsibility positively moderates the re-
corporate environmental lationship between digital environmental transparency and environmental citizenship behavior, sug-
responsibility, environmental gesting that transparent environmental communication is more effective when supported by genuine
citizenship behavior, regional | environmental responsibility. The study contributes to the sustainability literature by demonstrating
sustainable development that environmentally responsible production, transparent environmental disclosure, and corporate

environmental responsibility jointly promote environmental citizenship behavior and support re-
gional sustainable development. These findings provide practical implications for policymakers and
business managers seeking to strengthen environmental governance, encourage stakeholder partici-
pation, and foster long-term regional sustainability through more effective corporate sustainability
strategies and collaborative environmental initiatives across sectors.
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Introduction

Environmental sustainability has become a global priority in response to climate change, environmental
degradation, and the growing demand for sustainable regional development. Organizations are increasingly
adopting sustainable production practices, improving environmental transparency through digital technologies,
and strengthening corporate environmental responsibility to support sustainable development objectives.
These initiatives are recognized not only as environmental management tools but also as strategic approaches
that encourage environmentally responsible behavior among employees and stakeholders (Aguinis & Glavas,
2012; Lyon, & Montgomery, 2015; Zeynalova, 2019; Yusubov, 2024).

Environmental citizenship behavior (ECB) refers to voluntary environmental actions that contribute to
environmental protection beyond formal organizational responsibilities (Boiral & Paillé, 2012). In this context,
sustainable production practices and digital environmental transparency can promote ECB by increasing envi-
ronmental awareness, stakeholder trust, and participation in sustainability initiatives. This issue is particularly
important for regions pursuing sustainable development through responsible production systems, transparent
environmental governance, and stronger collaboration between organizations and society (Paillé et al., 2013;
Schnackenberg & Tomlinson, 2016).

Despite the growing body of research on environmental management and corporate sustainability, im-
portant research gaps remain. Existing studies have primarily examined sustainable production, environmental
disclosure, and corporate social responsibility independently (Rosati & Faria, 2019; Rupp et al., 2016), while
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limited attention has been given to environmental citizenship behavior and the moderating role of corporate
environmental responsibility in the relationship between digital environmental transparency and environmen-
tal citizenship behavior.

Therefore, this study aims to examine the effects of sustainable production practices and digital environ-
mental transparency on environmental citizenship behavior and investigate the moderating role of corporate
environmental responsibility. The proposed framework contributes to explaining how responsible production,
transparent environmental communication, and corporate environmental responsibility jointly promote envi-
ronmental citizenship and support regional sustainable development.

2. Literature review and hypotheses development

2.1. Sustainable production practices and environmental citizenship behavior

Sustainable production practices (SPP) have become a fundamental component of corporate sustainability
strategies, enabling organizations to reduce environmental impacts through efficient resource utilization, waste
minimization, pollution prevention, and environmentally responsible production processes. Beyond improving
environmental performance, these practices contribute to developing an organizational culture that encourages
employees and stakeholders to engage in voluntary environmental activities (Fianko et al., 2021). As regions
increasingly pursue sustainable development, environmentally responsible production systems are expected to
promote environmental awareness and environmentally responsible behavior.

Environmental citizenship behavior (ECB) refers to voluntary actions that individuals undertake to sup-
port environmental protection beyond their formal job responsibilities (Zheng, 2025). Such behaviors include
resource conservation, recycling, participation in environmental initiatives, and encouraging sustainable prac-
tices within organizations. Previous studies suggest that organizations implementing environmental manage-
ment and sustainable production practices create favorable conditions for strengthening employees' environ-
mental commitment and citizenship behavior (Daily et al., 2009). Similarly, Bissing-Olson et al. (2013)
demonstrate that positive workplace conditions and pro-environmental attitudes significantly encourage em-
ployees' environmental behavior.

Although previous research has extensively examined the relationship between environmental management
practices and organizational environmental performance, relatively limited attention has been given to the direct
contribution of sustainable production practices to environmental citizenship behavior within the context of regional
sustainable development. Sustainable production not only improves operational sustainability but also encourages
environmentally responsible behavior that contributes to broader regional sustainability goals.

Accordingly, the following hypothesis is proposed:

H1. Sustainable production practices have a positive effect on environmental citizenship behavior.

2.2. Digital environmental transparency and environmental citizenship behavior

Digital environmental transparency (DET) has become an essential component of corporate sustainability
by enabling organizations to disclose environmental information through digital platforms, sustainability re-
ports, and online communication channels. Greater transparency improves stakeholders' access to environmen-
tal information, enhances organizational accountability, and strengthens trust in corporate environmental ini-
tiatives (Schnackenberg & Tomlinson, 2016). As digital technologies continue to reshape sustainability com-
munication, transparent environmental disclosure has become an important mechanism for promoting envi-
ronmentally responsible behavior.

Environmental citizenship behavior (ECB) can be encouraged when employees and stakeholders perceive
organizations as open and accountable regarding their environmental performance. Transparent environmental
disclosure increases environmental awareness, reduces information asymmetry, and motivates individuals to
participate in environmental protection activities (Hahn & Kiihnen, 2013). Conversely, misleading or incom-
plete environmental information may reduce stakeholder confidence and weaken environmental engagement
(Delmas & Burbano, 2011). Recent studies also indicate that digital transformation enhances environmental
communication and stakeholder participation, thereby supporting corporate sustainability objectives (Li &
Zhao, 2024; Huynh & Nguyen, 2025).

Although previous studies have investigated sustainability reporting and environmental disclosure, limited
attention has been given to the direct influence of digital environmental transparency on environmental citi-
zenship behavior. Improving digital transparency may strengthen environmentally responsible behavior by
increasing trust, stakeholder engagement, and participation in organizational sustainability initiatives.

Accordingly, the following hypothesis is proposed:

H2. Digital environmental transparency has a positive effect on environmental citizenship behavior.
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2.3. The moderating role of corporate environmental responsibility

Corporate environmental responsibility (CER) reflects an organization's commitment to integrating envi-
ronmental protection into its business strategy, operational activities, and stakeholder relationships. Organiza-
tions with strong environmental responsibility not only implement sustainable environmental practices but also
communicate their environmental commitments more credibly, thereby strengthening stakeholder trust and
engagement (Aguinis & Glavas, 2012). Consequently, CER is considered an important organizational capa-
bility that enhances the effectiveness of sustainability initiatives.

Digital environmental transparency provides stakeholders with accessible and reliable environmental
information, encouraging environmentally responsible attitudes and behaviors. However, the effectiveness
of transparent environmental disclosure depends on whether stakeholders perceive the organization's envi-
ronmental commitment as genuine. Previous studies indicate that corporate environmental responsibility
increases the credibility of sustainability communication and positively influences employees' and stake-
holders' responses to environmental initiatives (Du et al., 2010; Glavas & Kelley, 2014). Similarly, Farooq
et al. (2014) argue that responsible corporate practices strengthen organizational commitment through
greater stakeholder trust, while Koh et al. (2023) demonstrate that high-quality CSR disclosure enhances
stakeholder engagement.

Despite growing research on environmental disclosure and corporate responsibility, limited studies have
examined the moderating role of corporate environmental responsibility in the relationship between digital
environmental transparency and environmental citizenship behavior. Organizations with stronger environmen-
tal responsibility are more likely to convert transparent environmental communication into greater environ-
mental participation and voluntary environmental behavior.

Accordingly, the following hypothesis is proposed:

H3. Corporate environmental responsibility positively moderates the relationship between digital
environmental transparency and environmental citizenship behavior.

3. Materials and methods

Data were collected through a structured questionnaire based on validated measurement scales for sus-
tainable production practices (SPP), digital environmental transparency (DET), corporate environmental re-
sponsibility (CER), and environmental citizenship behavior (ECB). Sustainable production practices refer to
firms' implementation of environmentally responsible production processes, digital environmental transpar-
ency reflects the extent to which firms openly disclose environmental information through digital platforms,
corporate environmental responsibility represents firms' commitment to integrating environmental responsi-
bility into their business activities, and environmental citizenship behavior captures individuals' voluntary ac-
tions that contribute to environmental sustainability. The survey was conducted in Azerbaijan between June
and October 2025 using a purposive sampling approach targeting individuals involved in the production and
consumption of environmentally sustainable products.

All items were measured using a five-point Likert scale ranging from 1 ("strongly disagree™) to 5
("strongly agree™). After data screening, 425 valid questionnaires were retained for analysis. As shown in Table
1, respondents aged 2635 years constituted the largest age group (35.3%), followed by those aged 36-45
years (30.1%). Male respondents accounted for 56.0% of the sample, while females represented 44.0%. Among
the occupational groups, organic food producers formed the largest category (25.6%). Regarding purchasing
behavior, 50.8% of respondents reported that they frequently purchase eco-friendly products.

The data were analyzed using SPSS 26 and AMOS 26. Reliability was assessed using Cronbach's alpha
(o) and composite reliability, while confirmatory factor analysis was employed to examine convergent and
discriminant validity using standardized factor loadings, average variance extracted, the Fornell-Larcker cri-
terion, and the heterotrait—monotrait ratio. The overall model fit was evaluated using y?/df, CFI, TLI, RMSEA,
and SRMR. Finally, structural equation modeling was performed to test the proposed hypotheses, and statisti-
cal significance was determined at p < 0.05.

4. Results

The results of the structural model examining the relationships among sustainable production practices
(SPP), digital environmental transparency (DET), corporate environmental responsibility (CER), and environ-
mental citizenship behavior (ECB) are presented in Figure 1. The structural model presents the estimated
standardized path coefficients for the proposed direct relationships together with the moderating effect of cor-
porate environmental responsibility.
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Fig. 1. Structural model results

The detailed results of the structural relationships are presented in Table 1. The findings indicate that all
estimated structural paths are positive and statistically significant.

Table 1
Results of the structural relationships
Path Relationship Path Coefficient () S.E. C.R. Hypothesis Result
SPP — ECB 0.487 0.075 6.493 H1 Supported
DET — ECB 0.373 0.066 5.652 H2 Supported
DET x CER — ECB 0.250 0.058 4.310 H3 Supported

The results indicate that sustainable production practices have a significant positive effect on environmen-
tal citizenship behavior (B = 0.487, p < 0.001), supporting H1. This finding suggests that environmentally
sustainable production systems encourage employees and stakeholders to engage in voluntary environmental
activities beyond their formal responsibilities.

Digital environmental transparency also has a significant positive effect on environmental citizenship be-
havior (B = 0.373, p < 0.001), supporting H2. This result indicates that transparent digital disclosure of envi-
ronmental information strengthens environmental awareness, stakeholder trust, and participation in sustaina-
bility initiatives.

The explanatory power of the structural model was evaluated using the coefficient of determination. Sus-
tainable production practices, digital environmental transparency, and the interaction between digital environ-
mental transparency and corporate environmental responsibility jointly explain 55% of the variance in envi-
ronmental citizenship behavior (R? = 0.55), indicating satisfactory explanatory power.

To further assess the moderating role of corporate environmental responsibility, a moderation analysis
was conducted. The results are presented in Table 2.

Table 2
Moderation analysis results

Effect Type Path Standardized Effect () S.E. 95% Bootstrap Cl
Interaction effect DET x CER — ECB 0.228 0.063 [0.101, 0.329]

The moderation analysis confirms that corporate environmental responsibility significantly moderates
the relationship between digital environmental transparency and environmental citizenship behavior. The
interaction effect is positive and statistically significant (f = 0.228, p < 0.001), while the 95% bootstrap
confidence interval [0.101, 0.329] does not include zero. This finding indicates that the positive effect of
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digital environmental transparency on environmental citizenship behavior becomes stronger when corporate
environmental responsibility is higher. Therefore, H3 is supported.

5. Discussion

5.1. Advancing environmental citizenship through sustainable production practices

The findings demonstrate that sustainable production practices have a significant positive effect on envi-
ronmental citizenship behavior (H1), indicating that environmentally responsible production systems play an
important role in encouraging voluntary environmental actions among employees and stakeholders. This sug-
gests that sustainability-oriented production extends beyond improving operational efficiency and contributes
to the development of an organizational culture that values environmental responsibility.

From a theoretical perspective, the results support the view that sustainable production practices create an
environment in which individuals become more willing to engage in environmentally responsible behavior
beyond their formal responsibilities. By integrating resource efficiency, waste reduction, and environmentally
friendly production processes into daily operations, organizations foster stronger environmental awareness and
commitment. Consequently, environmental citizenship behavior becomes a natural outcome of organizational
sustainability efforts rather than merely an individual initiative.

These findings are consistent with previous studies emphasizing the importance of environmental man-
agement practices in promoting pro-environmental behavior. However, the present study extends the existing
literature by demonstrating that sustainable production practices also contribute to broader regional sustainable
development through their influence on environmental citizenship behavior. Therefore, organizations invest-
ing in sustainable production are likely to generate not only environmental and operational benefits but also
stronger stakeholder engagement in sustainability initiatives.

5.2. The influence of digital environmental transparency on environmental citizenship behavior

The findings reveal that digital environmental transparency has a significant positive effect on environ-
mental citizenship behavior (H2). This indicates that transparent disclosure of environmental information
through digital platforms enhances stakeholders' environmental awareness and encourages greater participa-
tion in environmental protection activities.

From a theoretical perspective, digital environmental transparency functions as a mechanism that strength-
ens organizational legitimacy and stakeholder trust. When organizations openly communicate their environ-
mental performance, sustainability initiatives, and environmental objectives, employees and external stake-
holders perceive these commitments as more credible and become more willing to support environmental ini-
tiatives. In this sense, digital transparency reduces information asymmetry while creating stronger relationships
between organizations and their stakeholders.

The findings are consistent with previous research highlighting the importance of transparency and sus-
tainability reporting in promoting stakeholder engagement. Nevertheless, this study contributes to the literature
by demonstrating that digital environmental transparency influences not only organizational reputation but
also environmentally responsible behavior. Consequently, digital disclosure should be viewed as a strategic
sustainability tool capable of fostering environmental citizenship and supporting regional sustainable develop-
ment.

5.3. The boundary role of corporate environmental responsibility

in environmental citizenship behavior

The moderation analysis confirms that corporate environmental responsibility strengthens the positive
relationship between digital environmental transparency and environmental citizenship behavior (H3). This
finding suggests that transparent environmental communication alone may not be sufficient to maximize en-
vironmental citizenship unless it is supported by genuine corporate environmental responsibility.

From a theoretical perspective, corporate environmental responsibility enhances the credibility of envi-
ronmental disclosure and reinforces stakeholders' confidence in organizational sustainability commitments.
When environmental transparency is accompanied by responsible environmental practices, stakeholders are
more likely to perceive sustainability communication as authentic rather than symbolic. As a result, they be-
come more willing to engage in voluntary environmental activities and support organizational sustainability
goals.

The findings support stakeholder theory and corporate environmental responsibility literature, which em-
phasize that responsible organizational behavior enhances stakeholder trust and engagement (Aguinis & Gla-
vas, 2012; Glavas & Kelley, 2014; Farooq et al., 2014). Unlike previous studies that primarily examined the

160


https://doi.org/10.33677/GGIANASCONF20230300009

N.V.Namazova et al. | ANAS Transactions, Earth Sciences, Special Issue /2026, 156-163; DOI: 10.33677/GIANASCONZF20260300022

direct effects of corporate environmental responsibility, this research demonstrates its role as a boundary con-
dition that amplifies the effectiveness of digital environmental transparency. Therefore, organizations seeking
to promote environmental citizenship behavior should complement transparent environmental communication
with genuine environmental responsibility initiatives. Together, these practices create a stronger foundation
for stakeholder participation and contribute to long-term regional sustainable development.

6. Conclusion

Promoting environmental citizenship has become an essential component of regional sustainable devel-
opment as organizations increasingly integrate sustainability into their production systems and corporate strat-
egies. This study developed and tested a structural framework examining the effects of sustainable production
practices (SPP) and digital environmental transparency (DET) on environmental citizenship behavior (ECB),
while investigating the moderating role of corporate environmental responsibility (CER). Using structural
equation modeling, the study provides empirical evidence on the mechanisms through which organizational
sustainability practices contribute to environmentally responsible behavior.

The findings demonstrate that both sustainable production practices and digital environmental transpar-
ency significantly enhance environmental citizenship behavior. Organizations adopting environmentally re-
sponsible production systems and transparent environmental communication are more likely to encourage em-
ployees and stakeholders to engage in voluntary environmental actions. Furthermore, the results reveal that
corporate environmental responsibility strengthens the positive relationship between digital environmental
transparency and environmental citizenship behavior, highlighting the importance of combining transparent
environmental disclosure with genuine environmental commitment.

The findings offer several practical implications for policymakers, business managers, and regional de-
velopment stakeholders. Policymakers should encourage sustainable production through supportive environ-
mental policies and incentives while promoting greater transparency in corporate environmental reporting.
Organizations should integrate sustainable production practices with effective digital communication strate-
gies and strengthen their environmental responsibility to increase stakeholder trust and participation. By fos-
tering environmental citizenship behavior, these efforts can contribute to stronger environmental governance,
sustainable business practices, and long-term regional sustainable development.
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Pe3zrome. B ycnoBusx yCUIMBaIOIIEHCS B3aUMOCBSI3H MEXly SKOJIOTHUECKON yCTOHYNBOCTBIO U PETHOHAIBHBIM PA3BUTHEM H3Y-
YeHHEe OpraHU3alMOHHBIX (PaKTOPOB, CIIOCOOCTBYIONIUX YKOJIOTMYECKH OTBETCTBEHHOMY HOBECHHIO, CTAHOBUTCS BAYKHBIM HaIlpaBlie-
HHUEM Hay4HBIX HCccleqoBaHuH. L{enb nceaenoBanus 3aKiIi0uaeTcs B OLEHKE BIMSHUS IPAKTUK YCTOHYHMBOTO MPOU3BOJCTBA U I po-
BOIf 9KOJIOTUUECKOM ITPO3PAYHOCTH Ha IKOJIOTMIECKOE IPAXKTAHCKOE TIOBEJICHHE C OTHOBPEMEHHBIM U3Y4E€HHEM MOJIEPHPYIOIIEN POIIH
KOPHOPAaTUBHOM 3KOJOTrMUECKON OTBETCTBEHHOCTH. /111 MPOBEPKHU MPEAIoIaraéMbIX B3aUMOCBSI3el TPUMEHEH METO]] MOJIEIMPOBAHUS
CTpYKTYypHBIMH ypaBHeHusAMHE (Structural Equation Modeling — SEM) Ha ocHOBe IaHHBIX ompoca 425 pecroHICHTOB, YUaCTBYIOIINX
B MIPOU3BOJICTBE U MOTPEOIEHUH SKOJIOTHYECKN YCTOWYNBOM MPOAyKIMK B A3epOaifkane. Pe3ymbTaTsl MOKa3bIBAIOT, UTO KaK MPaK-
THKH yCTOWYMBOTO IIPOU3BOJICTBA, TAK H IIM(PpOBast IKOIOTHUIECKast IPO3PATHOCTh OKA3BIBAIOT CTATHCTUYECKH 3HAUMMOE TOJIOKHUTEIb-
HOE BIIMSIHUE HA 3KOJIOTHYECKOe IpaskAaHCKoe MmoBeneHue. [lomydeHHbIe pe3yabTaThl TakKe CBUACTENBCTBYIOT O TOM, YTO KOPIIOpa-
THBHAasI 3KOJIOTMYECKasi OTBETCTBEHHOCTh OKa3bIBaeT MOJIOKHTEILHOE MOACPUPYIOLIee BO3/ACHCTBIE Ha B3aUMOCBSI3b MEXAY LHUPPO-
BOM HKOJIOTNYECKON MPO3PAauHOCTHIO U AKOJIOTHYECKUM I'PaXJAHCKUM MOBEJCHHUEM. DTO YKa3bIBaeT Ha TO, YTO MpO3payHas SKOJIOTU-
yeckasi KOMMYHHKALUS CTAaHOBUTCS Oosiee 3¢ GEKTUBHOMN, KOTa TIOKPEIUIACTCS MTOITMHHON SKOJOTHUECKOI OTBETCTBEHHOCTRIO. Hc-
cJIeI0BaHME BHOCHUT BKJIAJ B HAY4YHYIO JIMTEPATypy MO BOIPOCAM YCTOWYMBOIO Pa3BUTHS, AEMOHCTPUPYs, UTO SKOJIOTMUECKH OTBET-
CTBEHHOE IIPOM3BOJICTBO, IIPO3PAvHOE PACKPHITHE SKOJIOTHUECKOW NMH(OPMAIMU M KOPIOPATHBHAS SKOJIOTHIECKas OTBETCTBEHHOCTh
COBMECTHO CIIOCOOCTBYIOT (hOPMHPOBAHUIO 3KOJIOTHIECKOTO TPAXKIAHCKOTO TIOBEAEHHS H ITOJICPKUBAIOT YCTOHUNBOE PETHOHAIBHOE
passutHe. [lomydeHHBIE pe3yIbTaThl HMEIOT IPAKTHUECKOe 3HAYCHHUE IS Pa3paboTINKOB TOCYJaPCTBEHHOM MOIUTHKU M PYKOBOIH-
Tesel MPeANPUATHH, CTPEMSIIUXCS YKPEIUIATh SKOJIOTHIECKOe YIPaBIeHHe, CTUMYJIHPOBATh YIaCTHE 3aMHTEPECOBAHHBIX CTOPOH U
obecneyrnBaTh A0JITOCPOUHYIO PETHOHAIBHYIO YCTOWYHUBOCTh OCPEACTBOM Oostee 3((PEKTHBHBIX KOPHOPATHBHBIX CTPATETHI yCTOM-
YUBOT'O PasBUTHA U COBMECTHBIX MCKOTPACJIIEBBIX SKOJIOT'MYCCKUX WHAUIIUATHB.

Knroueswie cnosa: npaxmuku ycmoiiuugo2o npouseo0cmea, yupposas npospaiHoChis IKOI02ULECKOU UHDOpMAyu, KOPRoOpamus-
HAsL 9KON02UHECKAsl OMBENCMBEHHOCb, IKOI0UUECKOe 2padicOaHCKoe NogedeHue, YCmouugoe pecuoHaIbHoe pa3eumue
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REGIONLARIN DAYANIQLI iNKiSAFININ AMILi KiMi EKOLOJi VOTONDASLIGIN FORMALASDIRILMASI

Namazova N.V.'*, Dadasov T.T.?, Tahirova H.M.?
'Mingagevir Doviat Universiteti, Azorbaycan
AZ4500, Mingagevir, D. Oliyeva kii¢. 21
24zorbaycan Respublikasi Elm va Tahsil Nazirliyi, Cografiya Institutu, Azarbaycan
AZ1073, Baki, H. Cavid pr. 117
*Moasul miiollif: natavan.namazova@mdu.edu.az

Xiilasa. Ekoloji dayaniqliliq va regional inkisaf arasinda qarsiliqli olagalorin getdikca giiclondiyi soraitdo ekoloji mosuliyyatli
davranisi togviq edon togkilati amillorin yronilmasi miithiim todgigat istigametina ¢evrilmigdir. Todgigatin magsadi korporativ ekoloji
mosuliyyatin moderator rolunu aragdirmaqla dayanigli istehsal tocriibalorinin vo rogomsal ekoloji soffafligin ekoloji votondashq
davranigina tasirlorini gqiymatlondirmokdir. Azorbaycanda ekoloji cahotdon dayaniqli mohsullarin istehsali vo istehlakinda istirak edan
425 respondentdon toplanmig sorgu molumatlar1 osasinda irali siiriilon olagelorin yoxlanilmasi {igiin struktur tonliklorin modellog-
dirilmasi (Structural Equation Modeling — SEM) metodundan istifads edilmisdir. Noticalor gostorir ki, hom dayaniqli istehsal tacriibo-
lari, hom da ragamsal ekoloji soffafliq ekoloji vatondasliq davranigina statistik baximdan shomiyyatli miisbat tasir gostarir. ©lds edilon
naticalar, homg¢inin korporativ ekoloji masuliyyatin rogemsal ekoloji soffafligla ekoloji vatondagliq davranisi arasindaki slagsys miisbot
moderator tosir gostordiyini askar edir. Bu iso soffaf ekoloji kommunikasiyanin haqiqgi ekoloji mosuliyystlo dostoklondiyi hallarda daha
somarali oldugunu gostoarir. Todgigat ekoloji masuliyyatli istehsalin, ekoloji malumatlarin soffaf gokilds agiqlanmasinin vo korporativ
ekoloji mosuliyyatin birlikdo ekoloji votondagliq davranigini togviq etdiyini vo dayanigh regional inkisafi dostoklodiyini niimayis
etdirmoklo dayanigli inkisaf sahasindo elmi adabiyyata tohfs verir. ©ldo edilon naticalor ekoloji idaroetmoni giiclondirmoys, maraqli
toroflorin istirakini togviq etmoys vo daha somoarali korporativ dayaniqliliq strategiyalari vo sektorlararasi birgo ekoloji togabbiislor
vasitosilo uzunmiiddotli regional dayaniqliligi tamin etmays ¢alisan siyasatgilar va biznes rahbarlori tigiin praktiki shamiyyst dasiyir.

Agar sozlor: dayamgl istehsal tocriibalari, ekoloji malumatlarin raQamsal saffafligi, korporativ ekoloji masuliyyat, ekoloji
Vatandashq davranisi, regionlarin dayamqly inkisafi.
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